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V. WORKING WITH AN EDITOR

You and your editor have the same goal: to
make your book as whole as you can. Rem-
ember this—it’s easy to forget, particularly
when your editor asks you to implement
changes that seem unfamiliar to you.

“You must respect the work that your
editor does, the other books she has
published, the insights he has on your book
and other books. You will not always agree,
but you must have respect for their way of
thinking. You must also know where your
own terms differ from their terms. An
editor brings the perspective of the
publishing market to your work, but a

great editor also knows how to protect
your art from the necessary crudeness

of the market.”

—CATHERINE LACEY

“Remember these two things: You're very
lucky to have found someone that loves
your work enough to tell you when it sucks.
And if your editor tells you something is
boring, itis.”—TAMARA SHOPSIN
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VI. SELF-PROMOTION
(ON YOUR OWN TERMS)

It's okay if youdon’t have 100,000+ followers
on Twitter, don’tunderstand how to employ
a hashtag, or start nervous sweating at the
very idea of being interviewed. You're most
effective when you’re comfortable and
confident while telling other people about
your book. Of course, it helps to be open to
trying new things, but trust your instincts.

“There must be a firewall between your
public book life and your private book life,
or creativity. For example, | try to be offline
while writing the rough draft of a novel.
And when | am in the midst of promoting
one novel, | try not to work on another
piece of fiction. You need to protect your
creativity and then fit promotion into your
life. —JEFF VANDERMEER

“If my digital house was burning down, it’s
my email list | would save. | wouldn’t think
twice. As a person who makes a living
writing books, it's the most important
piece of data | possess, and it’s brought
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me more value — commercial, emotional,
everything in between — than | can artic-
ulate. Email lists grow slowly, so the best
thing you can do for your future self is to
just start one immediately. Do it today.”
—ROBIN SLOAN

SUMMARY

So: Pay attention to your subconscious.
Take careful notes. Sit down to write with
a plan in mind, but leave room for discov-
ery. Find collaborators who understand you
and your work, and who make you want to
do better. Listen to — and learn from — your
editor and agent. Use resources with which
you're comfortable for letting people know
about your book. Have fun.

4vd4OL YOLOIH—-

.}J]9S11 O3UN BSIBAIUN JO PUIY € IO ‘SP|IOM
Auew awooeq ued mouy | 3y} eap] Ue ym
pajussaid usaq aA,| asneosaq sl Hooq

e SuilIm Inoge yuIyl 03 uidaq | Usypn,,

4373IHM VNHSOr— uoiidsns
Sunaduy| se suidaq Suiyum poo3d ||y,

'sajou ay el ‘Ajpueriodwi 3soj ‘noA
1ay10q 1l 397 "M jo |eonndays ag "M 0} usisi]
‘M ydlep\ puiw InoA ur ujeSe pue ujede
pue ujeSe JaA0 31 uiny ‘s| } JoASIBYA HoOoq
1aYjoue ‘UOIIESIBAUOD PIEBYISA0 Ue ‘OlA| e
‘ayeys ued noA 1y3noyy Aens AjSujwess e
:3uiyrhue Ajieau Aq paisidsul aq ued yooq vy

‘d3LY¥VLS ONILLIO I

Alewwng

(SwJ83 UMo InoA uo) uonowoid-§as ‘|A
lo}ipa ue yum Sunjiopn ‘A

juade ue Suipui Al

ssaooid Suium ayy ||

auijano ue Surjen ||

pauels Sumeo |

‘SNOILD13S

HOW TO MAKE A BOOK
by Naomi Huffman and MCD x FSG

PRELUDE:

There is alot of writing advice out there, but
| don't find much of it especially helpful. a
book is an individual endeavor, an expres-
sion of a writer’s unique and thoughtful
approach to inspiration, process, and
refinement. The way a book is written is
part of what makes it so singular. This guide
points to a few approaches that have work-
ed for some writers.

To demystify the process of writing
and publishing books, | sought advice from
some of the authors of MCD x FSG— Jace
Clayton, Araminta Hall, Bruce Holbert, Liska
Jacobs, Catherine Lacey, A.G. Lombardo,
Tamara Shopsin, Robin Sloan, Héctor Tobar,
Jeff VanderMeer, and Joshua Wheeler—to
compile this guide. It's honest, self-depre-
cating, contradictory,and abitlong-winded.
We call it “How to make a book.”
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